
MKTC 261: CREATE AND OPTIMIZE AD CAMPAIGNS 

This course introduces digital advertising and analytics, including the knowledge and skills necessary to create, 
manage, and optimize digital marketing campaigns. Students will learn the advantages and disadvantages of 
working with various digital advertising platforms. Emphasis is placed on understanding audience targeting, ad 
formats, and leveraging performance metrics to optimize ad reach and effectiveness. 

Credits: 3 
Department: Marketing Communication 
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