
ECON 303: INTERMEDIATE MICROECONOMIC THEORY 

This course presents the analytical methods of consumer choice theory and the theory of the firm, including 
the use of indifference curves and budget constraints, welfare analysis of perfectly competitive markets, cost 
minimization, applications of game theory, implications of market structure for profit and output, and the 
impact of government policies on decisions of consumers and businesses. 
Credits: 3 
Prerequisites: 
ECON 101. 
Department: Economics 
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