
COMM 300: PERSUASIVE CAMPAIGNS 

Course investigates a broad range of campaigns for products and services, politics, public health, and social 
movement causes. Case studies and persuasion theories help students understand integrated marketing 
communication strategies and tactics. 

Credits: 3 
Department: Communication 
Recommended: 
BUAD 230 

1 Academic Catalog

https://catalog.marybaldwin.edu/communication
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