PRST 312: INTEGRATED MARKETING COMMUNICATIONS

The course introduces integrated marketing communications in forms of communications and messages that
are carefully linked together by integrating promotional tools in a strategic manner. This includes developing
knowledge and understanding of the merging of traditional and modern communication methods to pass
messages to organization stakeholders with clarity and devoid of disruption.

Credits: 3

Department: Business

Academic Catalog


https://catalog.marybaldwin.edu/business

	PRST 312: INTEGRATED MARKETING COMMUNICATIONS

