
BUAD 230: MARKETING PRINCIPLES 

This course introduces the basic principles of marketing, including marketing strategy, marketing 
communication, and the interaction between organizations and consumers. Emphasis will be on economic, 
social, cultural, and legal environments in which marketing occurs. Students gain understanding of traditional 
marketing concepts and current marketing thought, and practical experience through analytical and creative 
projects. 
Credits: 3 
Department: Business 
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